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PROJECTS WE LOVE 
INTRODUCTION

The world population is over 7 billion. Thinking about that number is 
like thinking about the shape of planet Earth, the size of the sun or how 
everything once started, at least for a non-physicist like me, but it must mean 
that there are over 7 thousand million brains around. All those unique brains 
have the ability to change the world, in every possible way, good or bad. That 
is an intriguing, almost overwhelming thought. In this third issue of Projects 
We Love, we have met and talked to a selected few in the global population, 
a number of interesting people who have influenced and changed the world 
through their chosen fields. I mean, what would fashion be without  Rosita 
Missoni, the environmental movement without Boyan Slat, architecture 
 without Jean Nouvel and interior design without Ilse Crawford?

Age also has a number that affects us all. Every year we add a “1” to our-
selves. All we know is that our lives has a limit; we will all reach the end. I’m 
not the same person as I was when I was 20, 30 or even 35. I have  experienced 
the joy in letting myself change, to be open to new impressions through the 
years. My curiosity keeps me going. In the past year I have taken up an old 
 interest of mine, allowing it into my heart, finally giving it a proper place.  
The past decade has been about representing Bolon in front of the  camera, 
now I prefer to be behind it. I love to be creative with images. The  camera is 
my medium and it follows me wherever I go. It captures moments and  creates 
memories. I don’t think my photography will change the world,  
but the  creative process develops me, and what that will lead to, no one  
can  foresee. That’s part of the beauty.

You won’t find my images in Projects We Love yet, but I hope you find  
lots of other things of interest. Happy reading!

A N N I C A  E K LU N D,  C E O  B O L O N

Everyone    
   & I

PROJECT 
 INFORMATION

COLLECTION NAME: 
 Bolon Botanic;  
Cilia, Tilia
AREA: 250m2

COMPANY: Spies
LINE OF WORK:  
Travel agents
LOCATION: Ørestad, 
Copenhagen
INTERIOR ARCHITECT: 
Mette Gravergaard, 
 Danielsen Space 
 Planning
FACT TO FLOOR YOU: 
Spies is part of the 
Thomas Cook group, 
with roots back to 1841 
when the English Baptist 
preacher and group travel 
leader started taking 
Sunday school children 
on outings. In 2010, the 
group sent 22.7 million 
people on holiday.

BOL_Cover_15.indd   2 2014-12-09   12:08

3 

PROJECTS WE LOVE  EDITOR IN CHIEF Annica Eklund  PRODUCTION Klintberg Niléhn Media  ART DIRECTOR Jessica Ericsson  WRITERS Jonathan Bell, Neil Clark, Leo  Gullbring, 

Sara Norrman, Lisa Rosman, Bethan Ryder, Sara Salius, Ben Spriggs  PHOTOGRAPHERS Brynjar Gunnarsson, Christian Gustafsson, Maja Karen Hansen, Johan Hisved, Adam Hollier, 

Heidi Lerkenfeldt, Boe Marion, Mikael Pilstrand, Tobias Regell, Jasper Sanidad, Wang Ji-Shou, Jason Strong, Superstudio, Max Zambelli  STYLIST Pernille West  BOLON.COM

04 Bolon’s Universe 

06 Three generations of Bolon: meet the Eklunds

08 Project: designjunction and Habitat

12 Project: Cisco Meraki

14 Interview: Jean Nouvel

16 Inspiration: Natural harmony

24 Interview: Rosita Missoni

26 Project: Missoni

28 Project: Mobile Digital Life Hall

30 On the road with Bolon

34 Project: Etikhus

36 Interview: Ilse Crawford 

38 Project: Clarion Collection Hotel Arvidsjaur

42 Interview: Matthew Williamson

46 Concept: An Ocean Within

50 Reportage: The Ocean Clean Up

52 Project: Cappellini & Istituto Marangoni

58 Project: Microsoft

60 The Look of 2016

64 Focus: Green future

66 Project: Spies

38 24

46

PROJECTS WE LOVE 
CONTENTS

PWL03_02-LedareInneh.indd   3 2014-12-09   12:53



4 

PROJECTS WE LOVE

BOLON’S UNIVERSE

95
Perfectly Polish
The creative crowd in Warsaw has a new design destination to flock to in the Lipova 
Showroom. Stocking brands like Bolon, Vitra and Philips, the store was an initiative 
from Robert Pelka at Marro, one of Bolon’s partners and Poland’s leading  furnishers 
of contractual spaces. During 2014 Bolon also expanded with a showroom in Vienna, 
Austria and is currently planning for the opening of a showroom in Paris, France.

Facts about Ulricehamn
Home of Bolon

INHABITANTS: 9,787
DISTANCE TO MILAN: 1,752 km

LOCAL CELEBRITY: Footballer Pia Sundhage was a legen
dary player and has gained international fame as a coach, 

winning two Olympic golds with the US team. She was the 
FIFA World Coach of the Year in 2012.

WHERE FOR DINNER? Carlsson’s Skafferi, Storgatan 32, 
lauded for local ingredients and microbrewery beer.  

Don’t miss the brie from Påverås dairy. 
WHERE TO STAY? Hotell Bogesund, Sturegatan 7, with  
48 tasteful rooms and relaxing views over the water. 

MUST-VISIT: The outdoor bath house on the shore of Åsun
den lake, open all year round for brave and hearty visitors.

WINNING CONCEPTS
In May 2014 Bolon was presented with the 
prestigious Big Export Award by the organi
sation Business Sweden. The award, handed 
out by King Carl XVI Gustaf, celebrates a 
Swedish company that has had great inter
national success. Bolon also became a  winner 
in Germany, when the Wing flooring tile won 
a Special Mention in the German Design 
 Council’s Premier Prize. 

The number of floors in  
Bolon’s  collection for 2015.

SEA LEGS
When the sailors 
 taking part in this 
year’s VOLVO  OCEAN 
RACE enter the portable 
 pavilions the  organisers 
erect in each of the 
11 ports, they’ll have 
Bolon’s Graphic Etch, 
String and Mache 
 under their feet. The 
final leg of the race ends 
in Gothenburg in June.
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STOPA STARE
“I have two passions,” says the 
 Polish entrepreneur and  designer 
Mac Stopa, “and I feel lucky to use 
Bolon across them both.”  Stopa’s 
first line of business is his well 
established c  orporate  interior 
planning firm Massive  Design, 
and his second is the more free 
wheeling product  developments 
and working at fairs and exhibi
tions – his  psychedelic  Hybrid 
 collection for Casali at Salone in 
2014 won him  massive plaudits. 
He is looking forward to working 
closer to  Bolon in 2015, and con
tinue the success from their stand 
at ReDI. “To me, the Bolon floors 
are supernatural. They open up a 
world of possibilities.”

This year is set to be a busy one for architects Tham & Videgård, with three major projects 
coming to a conclusion in Sweden, as well as international engagements like the guest profes
sorships the two architects hold at PBSA in Düsseldorf. One of Bolle Tham and Martin Vide
gård’s latest European exploits was an exhibition at the Galerie d’Architecture in Paris that 
explored the practice’s ongoing discussion on the fundamentals of architecture. Though there 
were models, drawings and photos the monochrome exhibition also served as an installation 
in itself. “The Bolon flooring held everything together, made it a unit,” says Martin Videgård. 
“We were pleasantly surprised when we paid the gallery a visit on a normal Tuesday after
noon to see so many people there, just sitting around reading or looking at the exhibits.” The 
duo is intent on working with Bolon again, as they see their own thinking reflected in that of 
the flooring company. “Bolon is bigger than just flooring. They think on a larger scale, with a 
higher purpose than just selling their product. We are the same, we think in longer terms and 
with greater perspectives. We want our buildings to be around for hundreds of years.”

Lesson in love
Creating an inspirational setting 
for a school in an old office building 
and instilling a sense of pride in the 
 students at the same time is no mean 
task. But architect firm Codesign is 
challenged by a tricky brief, and has 
in the revamped Grillska college in 
Stockholm shaped an interior the 
 students thrive in.

“We used small means to  create 
great change,” says Peter Ullstad, 
 architect and founder of  Codesign. 
“Bolon has together with other 
 companies sponsored the project and 
we used spare bits and odd rolls of 
flooring to cover thousands of square 
metres in a sort of unusual patchwork.”

And are the students happy? 
“Very. It’s a school with a style very 
much its own, and one they easily  
can identify with.”

Building for the future in Paris

•

•News
DESI

GN

HIGHLIG
HTS

NORTHERN EXPOSURE
One of the highlights at Stockholm 
 Furni ture Fair is always to see what’s 
on  offer at the Designbaren. This year, 
 visitors can step into a boathouse from 
 Norrland. “It is based on the strong visual 
memories from my grandfather’s boat
house,” says  designer Mattias Stenberg.

Using Bolon flooring to create the 
 impression of water, rocks and greenery, 
Stenberg chose the new product Flow, in 
both rolls, tiles and Bolon StudioTM.
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BOLON’S story is not only unique but almost hard to believe.  
A small-town industry in Sweden that becomes a global design 
phenomenon. A flooring company that earns the admiration  
of the biggest architects, designers and creatives in the world.  
And that still keeps business local and in the family… 

FAMILY
FIRST

PROJECTS WE LOVE 
OUR STORY

WORDS LISA ROSMAN
PHOTO TOBIAS REGELL
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Ulricehamn is quiet, quaint and home to just over 9,000 people, set in a part 
of western Sweden that is strained by industry closures and talent  migration. 
But this town is bucking the trend – here is based a company that not only 
received the 2014 Big Export Award from the King of Sweden but keeps 
 expanding without outgrowing its hometown.

“I’ve had my eyes on this place since I was a little girl,” says Annica Eklund, 
CEO and part owner of Bolon as we drive up to Villa Björkudden. The beauti-
ful white house a ten-minute drive from Ulricehamn stands among the autumn 
leaves and reeds along the waterfront. With its modern interiors and proximity 
to the beautiful landscape, it is a perfect spot to entertain international guests.

“A client from New York said that he felt as relaxed after two days here as 
he does after two weeks of vacation,” Annica says as she shows me the rest of 
the house. 

“Granddad!” Annica’s 20-year-old daughter Linn runs down the stairs to 
greet Lars Eklund, who’s just walked through the front door. Lars was the 
 second generation Eklund to run Bolon, the company having been started in 
1949 by his father Nils-Erik manufacturing rag rugs from leftover nylon and 
cotton strips. One night at a dance at the town hotel in Ulricehamn, Lars met 
someone. “I had danced every dance with a specific girl, but she suddenly 
 decided to dance with someone else. I looked over the room and saw Monica … 
and I haven’t danced with anyone else since.”

In 1966 Nils-Erik passed away, and the same year the couple had their 
first child – Marie. Three years later Annica was born. “I was so young, not 
much older than Linn is today, when my father died. And all of a sudden  
I was running a company,” says Lars.  

Bolon changed direction under Lars’ leadership. As a keen camper he had 
noticed a need for a tough, exterior covering and Bolon’s lightweight range 
was created. In 1993, the foundation for today’s product was set as Bolon 
started making woven vinyl flooring. 

Marie and Annica practically grew up on the factory floor, but none of them 
had any ambitions in taking over the family business. “I had my mind set on  being 
a professional show-jumper,” says Annica. “And Marie wanted to work in  fashion. 
Our parents never put pressure on us to come work for them.” Annica moved 
to the south of Sweden to pursue her equestrian dreams, while Marie moved to 
 Florence to study fashion. But eventually, they found their way back to their roots. 

In 2003 Annica took over as CEO and Marie became Marketing  Director. 
The same year, when they were travelling in Italy, they visited an Armani 
store and flicked through one of the catalogues when they made an exciting 
discovery … There was Bolon flooring on every page. 

Re-branding the camping rug business as a designer flooring company 
wasn’t an easy task, and the sisters’ ideas raised more than a few eyebrows 
on the way. But today, after successful collaborations with brands, architects 
and designers such as Missoni, Tom Dixon, Cappellini and Jean Nouvel, it’s 
 obvious that the sisters’ strategy has succeeded. 

“Me and Linn went to designer Matthew Williamson’s show at London 
Fashion Week where Bolon flooring covered the catwalk. It was so surreal,  
I had to pinch myself – who would have thought that a flooring company 
could take us to Fashion Week?” says Annica. 

Family comes first, then the business. But they often overlap. “Our family 
and business has always kind of intertwined. When I’d given birth to Linn, 
Marie and Dad came and saw us at the hospital on their way to a trade fair  
in Germany – the Bolon truck was parked outside.” 

Linn is shortlisted to take over the company, as the oldest cousin and  
with an impending degree in fashion business from the Istituto Marangoni 
in Paris. During the interview she often corrects or adds something to the 
story. Bolon is in her DNA.

But being a family business, aren’t there conflicts and arguments?  
“Since we’ve shared the vision for what Bolon should be it’s been really 

seamless,” says Annica. “And Dad has almost never complained about the 
re-vamping of the company.” 

“Well, I did have some opinions when they changed the logo. Coca-Cola 
wouldn’t change theirs, would they?” says Lars. “But I could never imagine 
 Bolon growing as big as it is today, and that’s really thanks to Annica and Marie.”

“It’s exciting to think about what will happen to Bolon after us. We trans-
formed it from a camping rug company to an international design business. 
There are no limits to what Bolon can become,” says Annica.  

How would grandfather Nils-Erik feel about what has become of his 
rag rugs? “He’s looking down on us feeling really happy with what we have 
 accomplished. I’m sure of it,” says Lars. v

Three generations of Bolon. From left, the  
future of the company, Linn Eklund; present  
CEO Annica Eklund; former CEO Lars Eklund.
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BRANCHI NG OUT

In a celebration of 
the most Nordic of 
events, HABITAT’S 
 store in  London  
was in June filled 
with  greenery,  
good company  
and fine  designs.

WORDS BETHAN RYDER
PHOTO ADAM HOLLIER

PROJECTS WE LOVE 
DESIGNJUNCTION AND HABITAT
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Midsummer is the most hedonistic and fun of 
Scandinavian festivals, with plenty of  eating, 
drinking and dancing around maypoles deco
rated with birch leaves and flowers. In the 
summer of 2014, Habitat’s store on the King’s 
Road was transformed into an enchanting 
woodland café by Londonbased design firm 
Michael Sodeau Studio. The popup brought 
the alfresco festivity – complete with  genuine 
birch trees – indoors to highlight the Scandi
navian presence at designjunction, a part of 
the annual London Design Festival.

“The popup at Habitat gave us the oppor
tunity to showcase a strong collective of 
Scandi navian designers who have stands with 
us each September,” says Deborah  Spencer, 
founder of designjunction. “Due to the  nature 
of the space in the store and its prime  location 
in Chelsea, we decided to host a series of 
events which opened designjunction up to a 

“We wanted a 
 woodland look – hence  

the real birch trees  
– and aimed to create  

a natural,  simple   
Nordic aesthetic.”

PROJECTS WE LOVE 
DESIGNJUNCTION AND HABITAT
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new audience and we were extremely pleased 
with the results.” 

Spencer asked Sodeau to create a month
long exhibition in the Platform gallery space 
at Habitat, that as well as host events could 
 effectively function as a press and industry pre
view. “Since the event fell in June we thought of 
a midsummer café serving Scandinavian food,” 
explains Sodeau. “We wanted a woodland look – 
hence the real birch trees – and aimed to create 
a natural, paredback, simple Nordic aesthetic 
throughout by specifying a range of pieces by an 
array of furniture and lighting companies.”

The roll call of brands featured is impres
sive, with classics like Fritz Hansen’s Egg and 
Swan chairs chosen for their sculptural forms, 
combined with colourful pieces by the likes 
of Hay and Muuto and some of Sodeau’s own 
chairs for Offecct and Swedese to punctuate 
the scheme. Bolon flooring played a major role 

in the setting, not just in enhancing the forest 
feel, but as a grounding force for the eclectic 
furnishings. “The very natural green weave of 
Bolon worked really well with the white of the 
trees,” explains Sodeau, who devised a custom 
fitting to clamp the trunks between floor and 
ceiling, thus avoiding damaging the building. 

A Bolon champion, Sodeau has specified the 
brand on several previous projects. “The fl  ooring 
is just incredibly durable but also has a really 
 fantastic palette of colours. Although it’s made 
from PVC it looks natural and is really suitable 
for these hightraffic scenarios,” he explains. 

The café was a huge success, witnessing a 
flurry of activity for the duration of its tenure 
including a press breakfast, interiors  industry 
lunches, a drinks reception for 350 people, 
plus weekend flower arranging courses – as 
fleeting but memorable as midsummer itself, 
you could say. v

PROJECT INFORMATION

COLLECTION NAME:  
Bolon Artisan; 
 Malachite
AREA: 200m2

COMPANIES: design
junction and Habitat
LINE OF BUSINESS: 
designjunction is an 
annual design event 
showcasing contem
porary and cuttingedge 
brands; Habitat is a 
 furniture and home 
ware store selling affor
dable modern design
LOCATION: Platform at 

Habitat, King’s Road, 
London
CURATOR: Michael 
Sodeau Studio
FACT TO FLOOR YOU: 
The birch trees were 
sourced from Rye, 
Kent from “a man in 
the woods” who more 
typically uses them 
to make horse racing 
jumps. The trees were 
ordered to very specific 
trunk measurements 
and were deep cleaned 
to remove the moss.
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PROJECTS WE LOVE 
CISCO MERAKI

PROJECT 
 INFORMATION

COLLECTION NAMES: Bolon 
Bkb; Sisal Plain Beige, Sisal 
Plain Creme.  Bolon Botanic; 
Osier, Ivy. Bolon Artisan; 
Coal, Ivory, Slate. Bolon 
Graphic; String, Draw.
AREA: 1,350m2 
LOCATION: San Francisco, 
USA 
CLIENT: Cisco Meraki
DESIGN STUDIO: Studio O+A 
FACT TO FLOOR YOU: Cisco 
Meraki’s office might look 
sleek and uncluttered, but the 
tech behind the scenes is even 
more impressive. The world’s 
cloud servers contain well in 
excess of an Exabyte of data.  

space and an office plan that engendered colla
boration, the core quality of Meraki’s creative 
working culture. The new space featured floor
toceiling windows and farreaching views as 
standard, and a rich mix of seating,  meeting 
and breakout spaces were woven together with 
a carefully specified collection of furniture. 
This included a spectacular mixed floor made 
from four of Bolon’s collections, tessellated to 
perfection using a wide range of colours. “We 
wanted to explore how flooring could  define 
space,” says Studio O+A Principal  Denise 
Cherry. “The colours and textures available 
from Bolon allowed us to move people through 
the work environment in a subtle but mean
ingful way. In the open office, the light grey 
Bolon defines the communal areas while in the 
allhands area, it takes centre stage as a large
scale herringbone.”

Natural materials are also extensively 
used in the tables, chairs, partitions and 
 subdivisions, lending the space an informality 
and warmth that promotes a creative culture 
across the board. Furniture classics  including 
the Eames’ Shell Chair, loungers by Patricia 
Urquiola and Hans Wegner’s elegant Wish
bone Chair scatter the space, while the angular 
patterned Bolon flooring beneath them brings 
to mind the aesthetics of digital culture, evok
ing the migration of data across a network. v

When wireless expert  
CISCO MERAKI moved into  

a new HQ, the main focus  
was to create a space for  

dreams and collaborations.
Part of global net giant Cisco Systems, one of 
the backbones of Silicon Valley, Cisco  Meraki 
started life as a creator of gateway devices, 
helping to set up free net access across the city. 
The company then moved into the lucrative 
world of creating the routers and other hard
ware that shapes and maintains the world’s 
ever increasing cloudcomputing networks. 

When it was time to bring Meraki into 
the Cisco fold, the design of its San Francisco 
head office was handed over to Studio O+A, 
a  local design studio set up by Primo Orpilla 
and Verda Alexander with a portfolio spanning 
some of the biggest names in digital culture. 
Studio O+A started by polling the incoming 
team on the items and elements they liked best 
about their former (much smaller) home. 

Top of the wish list was natural light, open 

WORDS JONATHAN BELL
PHOTO JASPER SANIDAD

Accessall areas

PWL03_12-Cisco.indd   12 2014-12-09   13:00

13 

PWL03_12-Cisco.indd   13 2014-12-09   13:00



14 

PROJECTS WE LOVE 
XXXXX

WORDS XXXX
PHOTO XXXX

PEOPLE WE LOVE 
JEAN NOUVEL

WORDS LEO GULLBRING
PHOTO TOBIAS REGELL

FACTS
JEAN NOUVEL

AGE: 69
PROFESSION: Architect
HOMETOWN: Paris, France
NOTABLE PROJECTS: 
In 2014, Beijing’s new 
National Art Museum 
of China (NAMOC) was 
launched, that will at 
 completion become one  
of the greatest museums of 
the world. Nouvel has won 
numerous awards includ-
ing the Wolf Prize in Arts 
and the Pritzker Prize.

He may dress mainly in black, but  
few architects are as colourful as 
JEAN  NOUVEL. He is a magus of 
materials and a magician of buildings, 
creating  architecture that interacts 
with how we live and view the world.

PWL03_14-JeanNouvel.indd   14 2014-12-09   13:01

15 

The smart, black jacket worn by Jean Nouvel serves as 
the perfect backdrop for his sharp features and gestur-
ing hands. His mannerisms are as Parisian as his look, 
and as he rests his cheek in his hand, he underlines 
his intellectual thought process. Questioned whether 
 architecture is art, he answers that it is the mother of 
art, as it contains aspects of all arts within it. 

“Architecture is about moving beyond the purely 
functional and economical, it’s about seduction. I see 
architecture as a defence of the magic we’re all about 
to lose in the hunt for time, when all experiences are 
supposed to come to you within a few seconds. In 
 architecture it’s about finding both a density and a 
delicacy, to completely control the materials and get 
close to a kind of aesthetic of miracles.” 

An example of this is Fondation Cartier on 
 Boulevard Raspail in Paris, Nouvel’s eight- storey 
glass-clad building with a façade that reflects the 
 narrow neighbouring houses, the trees in the  gardens 
and the clouds in the sky. Instead of being a fixed, 
static box of a house, the Fondation works as a 
 kaleidoscope where the visitors’ movements inside 
constantly create new projections and reflections.  
It’s like architecture on stage. 

”An architect is very much like a director,” says 
Nouvel, ”we create images and are inspired by the 
world around us. I am a cultural kleptomaniac.  
To build a city, you need to become the city’s lover,  
to understand its true nature and to reveal its hidden 
beauty. It’s about daring to challenge.”

Jean Nouvel’s career started as an assistant at the 
Architecture Principe practice founded by cultural 
theorist Paul Virilio and architect Claude Parent. 
 Nouvel still embraces a philosophical attitude towards 
architecture and is equally critical of those who want 
to reproduce the past as of those who want to tear 
everything down and start from scratch.

He wants to fight the mediocre, something he’s 
 battling with at the moment, drawing a major  housing 
project in Marseille. Who decides where people 
should live and work? Why not swap things around 
and live in the office? Or work from home? Or do  
what Nouvel himself prefers, drawing in a small bar? 

”Modern offices are monotonous, with the same 
layouts and furniture for everybody. Of course we 
don’t feel at home. Why can’t places of work be just  
as different as our homes?” 

 With his fascination for materials, and how they 
make people feel and react, Jean Nouvel is a source of 
inspiration for Bolon. His favourite material is glass, 
as it can carry both colour and images. ”The multi-
function of materials interest me, how matter and 
light meet. How you can work with both transparency 
and opacity.”

In this he is similar to a magician, a quality made 
visible in the building that made him  internationally 
famous, L’Institut du Monde Arabe by the Seine.  
Its façade is made up from an abstract latticework  
of  mechanical lenses that opens and shuts following 
the movements of the sun.

This year sees Nouvel’s 70th birthday, but he is 
very much centred in the now, with a great interest in 
how digital news and social media are changing our 
 culture and the way we live.

”To create architecture, you need to dare to live.  
You have to be curious, try new things, question and 
look for new connections. Architecture is vitally impor-
tant because it asks the big questions of our time.” v

Mastermınd
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PROJECTS WE LOVE 
COLLECTION FLOW

WORDS NEIL CLARK  STYLING PERNILLE WEST
PHOTO HEIDI LERKENFELDT

NEWS Bolon StudioTM Scale in Bolon Flow; Shore and Pearl.
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NAT
URAL
HAR 
MO 
NY
Our new collection Flow 
 represents both aesthetic and 
pragmatic innovation – join  
us in a journey into its depths.
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Inspired by the timeless mystery of our oceans, 
Flow highlights design fluidity, visual motion 
and soft pastel shades. Transparent warp allows 
the subtle colours in the weave to shine through 
creating a look that is at once strikingly individ-
ual but always calming. The overall impression 
created by Flow is of a tranquil, watercolour 
vista. Mild and gentle with light glittering on  
its surface, the collection lends natural harmony 
and grace to any interior environment.

 Flow features two designs – Shaded and 
Solid. The collection is available as rolls and 
tiles as well as in Bolon Studio – where it is  
our first collection to use a new tile shape 
we’ve called Scale. Soft and rounded, the 
 organic  design has a form reflecting the 
 natural,  glistening beauty within the ocean. 
To further  enhance the collection’s aesthetic 
 versatility, every article in the collection can 
be  combined beautifully without adhering to 
strict  pattern-based laying or compromising 
design integrity.

 Look beyond appearances and further 
 beneath its hypnotic surface and Flow offers 
an exciting new innovation. The bottom layer 
of the collection’s backing is made of recycled 
material from our own onsite recycling plant. 
In addition, like every other Bolon collection, 
Flow is phthalate free.

 Mesmerising design characteristics. Soft, 
soothing colours. Sustainability in focus. With 
Flow, you’ll be making a dynamic, graceful and 
considerate flooring choice. v

NEWS Bolon Flow; Tide.
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The overall  impression 
created by Flow  
is of a tranquil, 

 water colour vista.

NEWS Bolon Flow; Stream.
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XXXXX

WORDS XXXX
PHOTO XXXXNEWS Bolon StudioTM Scale in Bolon Flow; Stream, Alga, Coral and Shell.

PWL03_16-Kollektion2015.indd   22 2014-12-09   13:11

23 

Soft and rounded,  
the  organic design of 
 Bolon StudioTM Scale 

has a form reflecting the 
 natural, glistening  beauty 

within the ocean.
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PROJECTS WE LOVE 
XXXXX

WORDS XXXX
PHOTO XXXX

La vita Rosita

PEOPLE WE LOVE 
ROSITA MISSONI

WORDS SARA SALIUS
PHOTO TOBIAS REGELL

FACTS
ROSITA MISSONI

HOMETOWN:  
Varese, Italy
CAREER: Founded 
 Missoni with her 
 husband Ottavio in 1953. 
Now head of Missoni 
Home. 

PWL03_24-RositaMissoni.indd   24 2014-12-09   13:18

25 

    With a life in 
              Italian fashion, 
dressing her fans in 
      trademark zigzags 
and stripes, the queen of 
       colour now has her 
attention on brightening 
           our homes.

Just as we sit down for coffee, Rosita  Missoni 
encounters a disaster. ”Questi cucchiaini sono 
troppo grandi per il caffè!” she cries out. The 
disproportional size between a spoon and 
the plate it rests on is not a matter of  concern 
for most people – but then again, Signora 
 Missoni’s attention to detail and sense of style 
is anything but ordinary. 

Rosita founded fashion house Missoni 
 together with her husband Ottavio (Tai) in the 
early 1950s – a label that has sinced gained 
 international fame for its innovative knitwear 
and colourful patterns. Although the family- 
run company has grown into a major lifestyle 
brand, it stays true to its roots in the Italian 
city of Varese and to its visual vocabulary that 
Rosita has dedicated her life to define. Rosita’s 
home is grand but welcoming and surrounded 
by a picturesque garden, close to the factory 
that she built with her husband decades ago. 
Rosita has been a fashion designer for most of 
her adult life and a design enthusiast equally 
long; a passion that became her main occu-
pation as she took over the label’s home line  
– Missoni Home. 
Signora Missoni, what makes a good home? 

“The people who live there and visit it.  
We are about an hour away from Milan, so  
we  often invite our friends from the city for  
a  Sunday lunch in the garden.” 
And it is a truly beautiful garden! 

“Thank you – it’s beautiful only thanks 

to my husband who took over the role of 
 gardener when we first moved here. Tai was 
careful to plant flowers without disturbing the 
 existing harmony of the garden. We’d discover 
his  creations only when the flowers blossomed  
– the garden is full of little treasures.” 
Is this where you are most inspired? 

“I can be inspired just about anywhere.  
I once walked into a 24-hour bookshop in New 
York in the middle of the night with my hus-
band, and we spent hours there. We brought 
back one particular book with very powerful 
images from Afghanistan. It was a great source 
of inspiration when we were designing what 
came to be our breakthrough collection in 
the early 1970s. We experimented wildly with 
prints, patterns and colours – it was the collec-
tion that really defined our brand identity.” 
What made you move from fashion to  
interior design? 

“At the end of the 1990s, I began to lose the 
 desire to keep up with fashion trends; visiting 
shops simply bored me. I firmly believe that great 
things can be accomplished only when one is pas-
sionate and at that point it felt more like a duty.  
I let my daughter Angela take the helm of the 
main collection and I went on to become a full-
time grandmother. After a while though, I started 
feeling a bit restless and returned to work but this 
time I was pursuing my other passion – design. 
I took over Missoni Home during a period in 
which interior design was as big as fashion.” 

And how did it differ from working in fashion? 
“One striking difference was, and still is, the 

pace. Fashion is the chaos that produces many 
collections, whereas in design you show only 
once a year. I also believe that design is about 
creating something comfortable, something that 
will last forever, a philosophy that is very differ-
ent from fashion. Notice for instance the chairs 
we’re sitting on – I’ve had these Wishbone Chairs 
for more than 20 years and they’ve endured 
countless dinners and many grandchildren.” 
Henri Matisse once said, “Colour, even more 
than drawing, is a means of liberation.”  
Would you agree with that? 

“Let’s put it this way: I want to liberate my-
self from colour. As a fashion designer, I had to 
eliminate my own imprint in a very colourful 
environment by dressing in black and white.  
I realised that I had to do this in order to truly 
see and understand the play between  colours, 
and as you can see, that philosophy has 
 affected my personal wardrobe, too.” (Laughs) 
What has been your greatest accomplishment 
so far? 

“My husband and I encouraged our  children 
to work in fields other than fashion  because we 
never wanted to make them feel as if they were 
obliged to join the family business. We achieved 
the exact opposite result as they all work in the 
company. That is the greatest  accomplishment 
– it means that they really  believe in and love 
the brand that is Missoni.” v
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Shades   
of play
With shared family business values,  
a love of colour and a mission 
in  bringing style and warmth to 
the  global interior design  scene, 
 MISSONI and Bolon form an 
 organic partnership.

PROJECT 
 INFORMATION

COLLECTION NAMES: 
Bolon by Missoni; Flame 
Patch Green and Zigzag 
 Aubergine are all news  
for 2015.
DESIGN: Missoni
FACT TO FLOOR YOU: The 
trademark Missoni look 
was inspired by a book on 
 Afghanistan that founders 
Rosita and Ottavio stumbled 
across in New York. 

WORDS SARA NORRMAN
PHOTO MAX ZAMBELLI

PROJECTS WE LOVE 
BOLON BY MISSONI
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PROJECTS WE LOVE 
XXXXX

WORDS XXXX
PHOTO XXXX

PROJECTS WE LOVE 
MOBILE DIGITAL LIFE HALL

WORDS JONATHAN BELL
PHOTO WANG, JI-SHOU GLOBAL VILLAGE
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PROJECT 
 INFORMATION

COLLECTION NAMES: 
Bolon Botanic; Pyrus and 
Osier, Bolon Bkb; Metal-
lic Alpha, Sisal Plain Mole. 
AREA: 350m2

LOCATION: Xinyi district, 
Taipei, Taiwan
CLIENT: Taiwan Mobile Co
ARCHITECT: K+Spacing
FACT TO FLOOR YOU: 
Banyan trees can live for 
hundreds of years and 
spread out across many 
acres. Their longevity and 
scale ensures they figure 
prominently in culture 
and mythology. 

The fit-out was overseen by K+Spacing, an 
 architecture and interiors firm set up by  Yu-Tsen 
King in 2010. Eschewing a hi-tech look in  favour 
of a more down-to-earth, crafted  approach, the 
design studio used Bolon products to realise a 
 vision inspired by the traditional life of the small 
village, and in particular how natural elements 
like banyan trees were once a focal point of a 
community to meet and interact. 

“I wanted to reproduce the scene,” says 
King, “so we designed great big green light 
shades to function as a symbolic banyan.” 

Installed above the desks and  meeting  areas, 
these “banyan pods” seem to grow down and 
envelop the display tables and  seating  beneath 
them. The wide range of  colours,  textures and 
patterns helped K+Spacing  extend the natural 
metaphor to the  surfaces of the new space. The 
original building’s  angled steel structural  pillars 
are treated as if they were great tree trunks 
 slicing through the space, an effect accentuated 
by the use of  Bolon’s Botanic and BkB ranges, 
each offering a selection of natural-looking 
tones and textures to enhance the relationship 
 between wood, steel and the Banyan-inspired 
custom light fittings. The end result is a space 
that’s warm and accommodating, from floor 
to  ceiling, ensuring that the technology-driven 
 desire to communicate is paired with a human 
sense and scale. v

In a bid to nurture local 
 talent and harness its energy, 

Taipei’s centre of all things 
creative is the perfect display 

case for new design.
The Songshan Cultural and Creative Park is 
a grand reimagining of one of Taipei’s largest 
 industrial sites. Once home to a major  tobacco 
factory, it was an early example of post- 
industrial re-use and by the turn of the century 
the warehouses, factories and grounds had 
been transformed into a creative hub. 

That means new construction sitting along-
side the historic structures, and a programme 
that includes a design museum, restaurants, 
stores and cafés. The Mobile Digital Life Hall 
is a concept store in the heart of the complex, a 
techno logy-focused take on the traditional com-
munity centre for people to come together, talk 
and interact with the latest products and  services 
 offered by one of the country’s largest tele-
communications companies, Taiwan Mobile Co. 
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ON THE 
ROAD 
WITH 
BOLON

PROJECTS WE LOVE
CUSTOMIZED BY BOLON

PHOTO TOBIAS REGELL
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From Morocco to Mallorca via Ulricehamn, Bolon went  
on a grand tour to explore the materials’  affinity with  nature 
and  people. The result is a photographic journey that 
 transports the flooring far from its everyday usage into  
the realms of free-flowing inspiration and aesthetic vision.
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These Bolon patterns are customized. 
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WORDS SARA NORRMAN
PHOTO MIKAEL PILSTRAND

PROJECTS WE LOVE 
ETIKHUS

EARTHLY 
DELIGHTS

     Using the sparse 
       surrounding 
landscape as 
     inspiration for 
         its new HQ, 
ETIKHUS turned  
      to Bolon to 
create an indoor 
     field of dreams.
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Should it be the universal architect look, 
 monochrome and sleek, with  minimalist 
 furniture?  Or should it be something more 
homely and welcoming? I wanted to  reference 
the beautiful landscape around Varberg, and 
have always been inspired by the products 
and thinking behind Bolon, so I quite quickly 
 decided that their floor should be the focus 
of the space. The words that came into my 
mind was earth, sea, grass and patches of ice, 
so  together with Bolon we came up with this 
 fantastic pattern. Not only does it look beauti
ful, it can also handle the winter mud and 
grime that gets dragged in under the boots 
from our carpenters who come in from the 
builds. We just whip out the vacuum cleaner 
when they’re gone and it’s as good as new.”v

PROJECT INFORMATION

COLLECTION NAME: Bolon 
StudioTM Wing; in a combi
nation of Bolon Bkb; Sisal 
Plain Granite, Bolon Create; 
Como, Pario and Efficio, and 
Bolon Now; Silver
AREA: 450m2 

COMPANY: Etikhus
LINE OF BUSINESS: Builders of 
architectdrawn private homes

LOCATION: Varberg, on the 
Swedish west coast
DESIGNER: Stina Andersson, 
in house
FACT TO FLOOR YOU:  
“We have never had a  
 visitor to the office who 
hasn’t  commented on how 
great the floor is. Not a 
single one.”

contractors, painters, plasterers etc. We have 
just finished a beautiful summerhouse near 
Kungsbacka for a  German couple, who live 
too far away to supervise. One of their main 
 criteria, except quality, was that the house was 
finished for Christmas, as they dreamed about 
gathering their grownup globetrotting child
ren there to  celebrate! Which we of course 
were happy to make a reality.”

The growing company, with 23  employees, 
expanded into its present main offices in 
2014, and Andersson was put in charge of the 
 interior. “At first I thought it was great fun, 
but then I got a bit apprehensive. It was such 
an important project! I was  creating the first 
impression of the company, and spent a lot 
of thoughts on how we should be  perceived. 

Business ethics are so central to this company’s 
modus operandi, they form part of the name.  
A family business set up in 1997 in a small 
 village outside Varberg, on the west coast 
of Sweden, by brothers Ulf Werner and Pär 
 Börjesson, the concept is simple, but  astute – a 
superiorstandard building service that guides 
discerning buyers through a  project, from 
drawing to completion. “Some clients come 
into the office with architect plans in hand, and 
need someone to run the project and  manage 
the build. Others have a plot of land and are 
looking for a suitable  architect,” says Stina 
 Andersson, marketing manager at Etikhus. 
“Our customers feel completely at ease. They 
get allotted a team of two  carpenters who run 
the project, build and manage any exterior 
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PROJECTS WE LOVE 
XXXXX

WORDS XXXX
PHOTO XXXX

PEOPLE WE LOVE 
ILSE CRAWFORD

WORDS LISA ROSMAN
PHOTO TOBIAS REGELL

FACTS
ILSE CRAWFORD

AGE: 52
HOMETOWN: London, UK
PROFESSION: Designer, 
 academic and creative  director. 
Founded Studioilse, her 
 London-based design studio, 
in 2001.
NOTABLE PROJECTS: Soho 
House in New York, Ett Hem 
hotel in Stockholm, Sergio 
Rossi store in Rome, Aesop 
store in London, Mathias 
Dahlgren’s Matsalen and 
 Matbaren in Stockholm.  
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The  spirit 
of design

Candlelight,
natural comfort 

and hygge is what 
ILSE CRAWFORD 

 appreciates most 
in Scandinavian 

design, things that 
bring a touch of 
humanity to her 
global projects.

Ilse Crawford is a living legend in the  design 
world. The Brit has racked up an  impressive 
CV: launching Elle Decoration UK as e ditor-  
in-chief at the age of 27; vice president of 
Donna Karan Home; head of the Man and 
 Wellbeing department at the world-renowned 
Design Academy Eindhoven and founder of her 
own company, Studioilse. She has designed the 
 interiors for hotels, shops, offices and homes 
all over the globe; created lamps for Wästberg, 
 accessories for Georg Jensen and published 
three books. Ilse Crawford is all about the hu-
man perspective of design, letting it dictate how 
homes and public spaces should be shaped.

This year she’s the guest of honour at the 
Stockholm Furniture & Light Fair in February, 
where she coincidentally first met the Eklund 
sisters.

“I’d been aware of Bolon prior to this, but 
meeting the sisters brought the product to life 
for me.”
What was your first impression of Annica  
and Marie Eklund?

”It’s clear that they are serious about 
what they do and are committed to making a 
 product that has relevance and is commercially 
successful. The family aspect of the company is 
a powerful story and I admire enormously the 
fact that the flooring is entirely manufactured 
in Sweden. As we all know this is a rare thing 
nowadays.”
Are you planning any collaborations with Bolon? 

“Possibly. Having visited the factory and 
spent time with Annica and her team we have 
a greater understanding of the product, its 
properties and its potential – which is huge.”
Why do you think Bolon has become so successful? 

“Family working together can be a very 
powerful thing and Annica and Marie have 
made good decisions in the decade or so since 
they’ve been at the helm.”  
Speaking of family, your mother was of  Danish 
descent. Did you have a lot of Scandinavian 
 furniture at your house growing up?

“My grandmother, who was from the Faroe 
Islands, had a lot of Scandinavian accessories 
and tabletop things. But more important, what 
we did grow up with was the Scandinavian or 

Danish sensibility, best described as hygge. 
And a love of candlelight.”
Do you have any favourite Scandinavian 
 designers? 

“I have many. Vivianna Torun Bülow-Hübe, 
Finn Juhl, Greta Magnusson Grossman, Inge-
gerd Råman, Josef Frank and Estrid Ericson. 
Märta Måås-Fjetterström. Barbro Nilsson…”
What is your design philosophy?

“I strive to create environments where 
 people feel comfortable. Public spaces that 
make you feel at home and homes that make 
sense for the persons who live in them. It 
means designing furniture and products that 
support and improve everyday life.”
You’re the designer behind some of the most 
talked-about Swedish public interiors, such as 
restaurant Matbaren and the hotel Ett Hem. 
How do you feel about the Swedes’ general 
sense of design? 

“It appeals to the primal sense of  being 
 human, it has a strong appreciation of  natural 
materials and of nature and light. Together 
these combine to create a powerful atmos-
phere and mood. My team and I at Studio-
ilse have an appreciation of the Scandinavian 
 sensibility and we like to think we are able to 
put it in a global context.” 
You’ve been a magazine editor, VP of Donna 
Karan Home, interior decorator, furniture 
 designer… Is there anything you can’t do? 

“It’s not about ticking off a list. I’ve been 
lucky to have a varied and fascinating career 
but each step has been about applying the 
same thinking to different media. There was 
never a plan!”
How do you think the mixed fields of your past 
 career has shaped your understanding for design? 

“Each job has certainly added to the next. 
Each experience has been so valuable in shaping 
my understanding of the new realities we live in.”
What is your biggest source of inspiration?

“Watching people.”
Do you have any dream projects? What’s  
next for Ilse Crawford?   

“I take life one step at a time. Currently my 
goal is to make the projects we [Studioilse] 
have as good as possible.” v
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PROJECTS WE LOVE 
CLARION COLLECTION HOTEL ARVIDSJAUR

WORDS SARA NORRMAN
PHOTO BRYNJAR GUNNARSSON AND JOHAN HISVED 

SPIN
In the northern reaches 
            of LAPLAND,   
  where the darkness 
       settles early and there 
are more reindeer than 
   people, a whole new  
           tribe of visitors is 
ascending for an icy thrill    
  – racing car drivers.
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Arvidsjaur might not be one of the first names 
that spring to mind when you think of  Formula 
One (it’s a long way from Monaco and Monza), 
but here, on the ice, is a perfect  replica of the 
Hockenheimring, the German racetrack. From 
January to March, the pristine, snowy land-
scape surrounded by tall spruce and pine is 
filled with the sound of cars roaring around 
the 80km of track laid down by Exclusive Car 
Events, a local company who has brought the 
racing world to this quiet part of northern 
Sweden.

One of the key markets is Germany, with 
flights during the winter months arriving 
three days a week. After a day of speeding 
and  skidding on the ice and soft snow, guests 
 retreat back to the Clarion Collection Hotel 
Arvidsjaur for fine dining and relaxation after 
their adrenaline-fuelled activities.

CITY
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PROJECTS WE LOVE 
CLARION COLLECTION HOTEL ARVIDSJAUR

The hotel was created from an old  hunting 
master’s lodge built in the 1890s and later 
 extended. It was completely revamped in 2014 
to house a collection of rooms to  satisfy the 
most jaded of travellers. Linda Rönnlund at 
 local company Nyans Design was commis-
sioned to do all the interiors, a project the 
 one-woman business took on with gusto.

“It was the biggest project I’ve ever done, 
and I spent 6 months there, working day and 
night at the beginning. But it was  brilliant 
working with such old houses, though they 
 always threw up surprises – wonky walls, 
 uneven floors etc.” Rönnlund’s inspiration was 
“modern manor”, a cosy yet clean-lined envi-

ronment, with brass details running through 
the rooms. “It’s a strict kind of luxury, with 
 influences from both graphic design and the 
history of Arvidsjaur. I wanted to anchor 
 visitors when they come on a flying visit.”

She chose Bolon’s Wing for the entire 
ground floor of the main building. “The floors 
were completely right for this project, both in 
terms of budgets and the graphic style. What 
I appreciated most was the staff at Bolon’s 
 willingness to be creative, and daring to be a 
bit different. If I had chosen wooden floors,  
I would have had a complete manor look –  
but that would have been too much. The  
Bolon floors add the modern.” v

“It’s a strict kind 
of luxury, with 

influences from 
graphic design 

and local history.”
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PROJECT 
 INFORMATION

COLLECTION NAME: 
Bolon StudioTM Wing 
in Bolon Create; Pario, 
Simulo and Como, and 
Bolon Now; Bronze.
AREA: 180m2 
LOCATION: Arvidsjaur, 
Lapland, Sweden
CLIENT: Clarion  Collection 
Hotel/ Exclusive Car 
Events 
INTERIOR DESIGNER: 
Linda Rönnlund,  
Nyans Design
FACT TO FLOOR YOU: 
The ice race tracks in 
 Arvidsjaur laid down by 
the experts at Exclusive 
Car Events cover an area 
of 548,000m2
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FACTS
MATTHEW WILLIAMSON

AGE: 43
HOMETOWN: “I live in North 
London with my dogs, Coco 
and Mr Plum.”
CAREER HIGHLIGHT: “It’s 
so hard to choose just one. 
 Having Kate Moss, Jade 
 Jagger and Helena Chris-
tensen walking in my debut 
show was out of this world.”
UNKNOWN TALENT: “I’m a good 
dancer. I’d love to be on one of 
those celebrity ballroom shows.”
PROUDEST MOMENT: “When  
I returned to London Fashion 
Week for our 10th anniversary. 
Prince performed at the show 
and it was incredible. That got 
me up and dancing.”
DREAM DINNER GUESTS: 
“I’d  invite Adam Ant for his 
unique, stand-out character; 
he was one of the first people 
I was keen on for their look 
when I was a kid. Then Frida 
Kahlo, because of her body of 
work, her single-mindedness 
and her aesthetic generally. 
And finally, my mum, of 
course!”

Bright spark

PEOPLE WE LOVE 
MATTHEW WILLIAMSON

WORDS BEN SPRIGGS
PHOTO TOBIAS REGELL
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For some one so 
 immersed in  colours 

and  patterns, it was 
 natural for  MATTHEW 

 WILLIAMSON to 
turn to  Bolon for a 

 catwalk floor. Here he 
talks about  interior 

 obsessions, collecting 
tat and being far from  

a  fashion snob.

There are few creatives who are as adept at working with colour, pattern 
and texture as Matthew Williamson. For over 17 years the British  fashion 
designer has been catching the eyes of the world with his bright neon 
fabrics, hothouse prints and barefoot bohemian glamour. His brand is 
now an international fashion house with a number of clever collabora-
tions, including working with Bolon on his most recent catwalk show. 

“It all started with my mum,” says Williamson, sinking into a jungle- 
print covered sofa in the lounge of his North London home. “Back in the 
1970s, when I was growing up, people were drawn to her because of her 
appearance and I soon realised that how you dressed could be powerful. 
Oh, and I lived in grey, rainy Manchester and wanted to do something 
that was the antithesis of that; something colourful.” 

In 1994 Williamson graduated from Central Saint Martins. While 
work experience with Zandra Rhodes had a definite influence on the 
young designer, it wasn’t until Williamson boldly contacted British 
Vogue that his career really took off.

“I sent a postcard asking them to come and see my swatches,” explains 
Williamson, “and 24 hours later I was taking orders from the entire staff. 
I’d met Jade Jagger and before I knew it I had Kate Moss in my tiny flat 
begging to be in my debut show. It was odd, but so fabulous.”

That was 1997 and Williamson has barely looked back since. His 
 success lies in understanding the women he designs for, their desire for 
colour, pattern, fun. “When I started out everything was quite androgy-
nous and masculine, monochrome,” he says. “My eye was just drawn to 
more vibrant shades. It’s a very heartfelt aesthetic, I just prefer optimism 
and energy and uplifting clothes.”

Williamson and CEO Joseph Velosa have always managed to build 
the brand through careful and considered collaborations. As well as one 
of H&M’s most successful designer partnerships and a long-time associ-
ation with UK department store Debenhams (“I’m not a fashion snob,” 
says Williamson, “I like seeing a woman wearing my dresses no matter 
what the price tag is…”) he has also recently completed a set of designs 
for wallpaper and fabric brand Osborne & Little.

“I’m secretly obsessed with interiors,” says Williamson sheepishly.  
He describes his London home as “softer than you might imagine – in 
my old age I’m getting more refined and subdued”. There’s the odd pop  
of colour, leafy jungle fabrics and finds he’s collected over the years.  
“I call them antiques,” he says, “but I’m using that term loosely, tat might 
be more appropriate! I like to mix things up. Like with my clothes.”

Bolon first came to Williamson’s attention during the preparations 
for his SS15 catwalk show. “My production team came to me with this 
 flooring for the show and I just loved it. The attraction for me is that it’s 
not carpet, but a new concept; naïve, crafted – I love that you can get dif-
ferent colours and patterns. It almost looks like I could have designed it!”

And would he consider creating specific designs for the company? “I’d 
love to work with Bolon in the future,” he says. “It would be a pleasure.” 

So enamoured was Williamson that he’s earmarked the same Silence 
collection used in the show for the refurbishment of his store on Bruton 
Street due to take place in early February 2015. v

Bolon first came to Williamson’s attention  
during the preparations for his fashion show. 
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PROJECTS WE LOVE 
MATTHEW WILLIAMSON

“I like seeing a 
woman  wearing 

my dresses no 
matter what the 

price tag is…”

PWL03_44-MW-Mode.indd   44 2014-12-09   13:58
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PROJECT 
 INFORMATION

COLLECTION NAME: 
 Customized Bolon Silence
COMPANY:  
Matthew Williamson
LINE OF WORK: Fashion 
designer
LOCATION: London  
Fashion Week 2014
FACT TO FLOOR YOU: 
 Matthew Williamson so 
loved the properties of the 
flooring that he is installing 
The Silence Collection in 
his new flagship store on 
Bruton Street in London 
spring 2015. 
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PROJECTS WE LOVE 
AN OCEAN WITHIN

WORDS NEIL CLARK
PHOTO BOE MARION
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         Inspired by the 
 timeless mystery of 
    our oceans, our 
             new collection 
Flow celebrates 
           design fluidity 
      and visual motion.
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In a place somewhere between reality  
and  fantasy, something stirs the soul.

 Before disbelieving eyes, shape,  
form and colour are born.

 In depths and shallows, perspective  
and light toy with our senses.

 The ebb and flow of the tide hypnotises.
 Pastel, almost transparent shades 

merge and diverge, dancing mischievously, 
teasing our perception.

 Shifting, twisting, never still.
 An exquisite deception.
 A subtle seduction.
 Give in to the Flow – and discover  

An Ocean Within. v

             READ MORE ABOUT THE NEW FLOORING COLLECTION FLOW ON PAGES 16–23.
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“In depths 
and shallows, 

 perspective and 
light toy with  
our senses.”
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THE OCEAN CLEAN UP

WORDS SARA NORRMAN

Current affairs

Cleaning up the 
oceans from the 
millions of tonnes  
of plastic debris that 
float there seems a 
hopeless task. But  
a set of young, inno
vative thinkers and 
entrepreneurs seem 
to have come up 
with the solution.

Enter the words plastic and ocean in a search 
 engine, and endless images of floating waste 
 appear, alongside stomach-churning photos of 
dead seabirds, guts filled with rubbish, and turtles 
with six-pack rings wound around their necks. 
At the moment, there is six times more plastic in 
the oceans than sea life, the refuse soup allegedly 
 covering an area the size of continental USA.

But there are those fighting back. A new 
generation of environmental warriors is launch-
ing projects that take not just one step forward 
from the present recovery plans but surge past 
them on a giant wave of innovation. There is the 
Dutch architecture firm Whim, with its plans to 
turn the refuse islands into floating gardens, or 
musician Pharrell Williams who is collaborating 
with G-Star Raw to produce denim made out of 
recycled ocean plastic.

But the man who has garnered most atten-
tion globally is Boyan Slat, a Dutch 20-year-old 
engineering student who after a diving holiday 
in Greece was shocked by the amount of  plastic 
in the blue Mediterranean. But he was even 
more dismayed by the lack of willingness from 
international scientists to tackle the problem. 

“It was as if this was an impossible  mission. 
I realised that we’d need to work with the 
power of the oceans to solve it, to make them 
clean themselves,” he says. 

Instead of using the old technique of  giant 
trawlers slowly sweeping the water for  rubbish, 
taking a whole lot of sea life with them in the 
process, Slat conceived the idea of platforms 
that are anchored to the seabed in strategic 
 positions. The ocean currents then carry the 
marine debris to the platforms, in what Slat 
calls passive collection. 

After a TED talk, which went viral on You-
Tube and has so far hit over 1.6 million views, 
Slat now runs The Ocean Clean Up, involving 
over 100 people and having so far raised over 
$2 million.  He has come up against a steady 
stream of detractors and resistance against his 
project, but has always batted back the attacks 
with meticulous information and reports that 
show this is not only a viable solution techni-
cally, but that it could also be financially bene-
ficial. This can never be the main reason for 
going through with the project though, Slat 
claims. “Only if we realize change is more 
 important than money, money will come,” 
he says. And if anyone can bring about that 
change, it’s Boyan Slat and his fellow green 
champions. v
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MALIN ANDÉN ON BOLON’S GREEN STRATEGY

What is Bolon’s stance on the 
problem with plastic in the world’s 
oceans?

We are keen followers of many 
environmental and  sustainability 
issues. Although this is not the 
kind of plastic we use in our 
own products, we still realise 
how huge a problem it is and 
are  always looking out for good 
 causes to support.
Do you think a project like The 
Ocean Clean Up could work?

As a company, we have great 
belief in the potential of every 
 individual and every organisation 
to make a change by actively 
taking part. We are constantly 
working with questions around 
sustainability and the environ-
ment and set the bar for our own 
procedures very high – we don’t 
want to simply follow existing 
rules and regulations but to set  
a precedent for others. 

An initiative such as The Ocean 
Clean Up is a good start to all our 
journey towards a more sustaina-
ble world, and we definitely think 
this is a project that will generate 
results and increase awareness. 
Can Bolon use recycled materials 
from the ocean in your products?

Not with our current product 
and not in the production facility 
we have today, but who knows 
what is possible in the future? 
Our floors are manufactured 
from PVC, which is considerably 
heavier than the type of plastic 
floating in the oceans. PVC has as 
a material been much questioned, 
but in the past 10 years Europe-
an legislation and the VinylPlus 
initiative has made the industry 
move toward sustainable targets, 
though of course there is a lot to 
achieve in the rest of the world. 
We at Bolon are extremely proud 
of the PVC we use now.

“We don’t want to simply 
follow existing rules and 

regulations but to set a 
precedent for others.”

Malin Andén is Quality and Environmental Manager at Bolon.

Boyan Slat with some of the 
 marine debris his organisation has 
helped retrieve from the ocean.

Trying out the revolutionary floating barriers that 
can help gather the ocean’s plastic for collection.
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PROJECTS WE LOVE 
CAPPELLINI & ISTITUTO MARANGONI 

WORDS JONATHAN BELL
PHOTO TOBIAS REGELL

FACTS
GIULIO CAPPELLINI

AGE: 60
PROFESSION: Art Director 
Cappellini
HOMETOWN: Milan, Italy
NOTABLE PROJECTS: Since 
1979, Cappellini has shifted 
its focus from handicraft to 
contemporary design, helping 
establish the reputations of 
the likes of Tom Dixon, Marcel 
Wanders, Jasper Morrison, 
Piero Lissoni and Ronan & 
Erwan Bouroullec.
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    Interlacing business 
            contacts with 
    student projects, Bolon
 joined forces with 
     CAPPELLINI and   
          Istituto Marangoni
to create a whole new  
        way of using weaves.

CLOSELY 
KNIT
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PROJECT 
 INFORMATION

COLLECTION NAMES:  
Bolon Botanic; Tilia
AREA: 1,350m2 
LOCATION: Milan, Italy 
CLIENT: Istituto Marangoni
DESIGNER:  Giulio Cappellini 
FACT TO FLOOR YOU: The 
school was founded by a 
Milanese tailor in 1935, and 
now has campuses in Milan, 
London, Paris and Shanghai 
with students of 70 different 
nationalities. 
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In the heart of Milan’s design district lies the new campus of the 
 Istituto Marangoni Design School, smartly located in a former bank 
and designed by renowned Italian interiors company Cappellini. Art 
Director and long-time Bolon collaborator Giulio Cappellini says the 
project was an important one for his family company. “For Cappellini, 
the relationship with young students is very important,” he says, “they 
are the designers and the customers of the future.”

The Italian furniture company was started in 1946 by Giulio’s  father 
Enrico. Giulio himself was set for a career in architecture when he 
one day in 1979 decided to enter the family firm – when he did, the 
 company had 14 employees. Now, Cappellini works with international 
star designers like Shiro Kuramata, Jasper Morrison, Marc Newson 
and Tom Dixon, and has showrooms all over the world. 

“The spirit of Italian design has changed a lot,” he says. “In the 
1980s there were Italian design companies and Italian designers. Now 
there are Italian companies with international designers. People are 
free to mix different projects and styles but the most important trend 
is the use of natural and eco-friendly materials with new textures and 
finishings.”

The Marangoni institute has an equally illustrious history, and can 
claim some 40,000 alumni, including the fashion designers Domenico 
Dolce and Franco Moschino and Tod’s Creative Director  Alessandra 
Facchinetti. With outposts in London, Mumbai, Paris and  Shanghai, 
the Milanese base is the school’s spiritual home. “At Marangoni 
 students are very well selected and they come from all over the world 
so it is possible to work with people with a different background and 
culture,” says Cappellini.

When he designed the interior of the school, Giulio introduced 
 furniture by Marcel Wanders, Shiro Kuramata, Fronzoni and  Studio 
Cappellini, creating a warm, inviting but also inspirational space, 
which included a vast library of books and materials, as well as 

“At Marangoni 
you can work 
with students 
from all over 

the world.”
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 advanced computer labs and studios. Tying everything together is the 
Bolon flooring, used throughout and picked for its hardwearing yet 
stylish surfaces, providing the perfect counterpoint to Cappellini’s 
 design and the iconic pieces. 

Bolon and Cappellini have a long-running partnership. “They work 
with the same spirit as us: a contemporary company that uses research 
and works hard on product innovation,” explains Giulio Cappellini. 
“Bolon and Cappellini really speak the same language in design.” 

This understanding was epitomised by the Cappellini-supported 
student project, Bolonvariations, developed during the first term in the 
new space. Subtitled ‘from material to product’, the project sought to 
explore new aspects of how Bolon’s materials could be used. Prototypes 
were developed by 10 students, ranging from clothing and furniture to 
accessories, shoes and even jewellery. The range of skills on display was 
extraordinary, and the resulting exhibition not only showcased the rich 
variety of Bolon’s product range, but the talent and creativity of the 
 Istituto’s students. Ideas were developed before a final selection was 
made and prototyped with assistance from the school, Cappellini and 
Bolon itself. 

As Marie Eklund, Bolon’s chief creative officer, explained: “The 
 project analysed the infinite possibilities and potential that our 
 product has – and not just when it’s used in flooring. We believe in  
an  ongoing collaboration with young designers.” 

For Giulio Cappellini, the project also illustrates the needs of 
 tomorrow. “In the future, designers and industry will have to give 
strong answers to the real needs of end consumers,” he says. “The 
power of Italy is to have entrepreneurs who believe strongly in design 
and can invest in innovative new projects.” Bolonvariations fulfils that 
brief in high style. v
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Bolon’s Botanic Tilia can be 
found in common areas as well as 
 conference rooms in the school.
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BOLONVARIATIONS
From shoes to rainwear via jewellery, the students’ products
put a whole new spin on how to use Bolon’s materials.

1 Istanbul-born MERVE 
UCAR crafted a bracelet 

from Bolon flooring, leather 
and mirrored buttons, with 
a matching mobile phone 
case, both of which play on 
the nature of reflection, in 
both light and thought. “The 
 classic leather bracelet has 
been re-interpreted through 
the modernism of Bolon mate-
rial. The eye-catching buttons 
turns it into a fashion object.”

2 QING PENG used a new 
black Bolon weave in 

combi nation with grainless 
leather to shape a timelessly 
elegant but functional men’s 
business bag that maximises 
the recycling and reuse of 
materials. “The profile is 
domi nated by straight lines, 
representing masculine 
strength and determination, 
matched with spiral lines and 
sharp angles, signifying for-
ward-looking and evolution.”

3 TIMUR SHIBAEV spliced 
the experience of an up-

bringing in both Russia and 
Vietnam with his couture 
skills, creating bold pieces of 
jewellery inspired by African 
tribes and the abstractions of 
Kandinsky. “Bolon was used as 
a base material, produced with 
synthetic fibre, and I also used 
beads and chains composed of 
natural materials like wood, 
glass and metal. The coope-
ration reflects the c  ontrast 
and at the same time the 
 connection between different 
types of material.”

4 Taiwanese designer 
CHINGYA HUANG was 

doing a masters degree in 
Fashion Design when she 
designed and prototyped her 
innovative yet friendly rain-
coat with Bolon’s hardwearing 
PVC materials providing 
playful colour accents. “I was 
inspired by the ripple created 
by raindrops. I called the 
design Waterproof, as concep-
tually I also mean a kind of 
mental protection against 
negative feelings that a rainy 
day may cause.”

5 Swiss student LISA 
 POMARI created a playful 

alternative to city footwear, 
using Bolon material and her 
own pattern. “The project 
Urban Tribalism came from 
the idea of a distant culture 
getting in contact with urban 

reality, creating a culture that 
transmits the desire to have 
fun playing with fashion.”

6 GIULIO MASCIOCCHI 
from Como has worked in 

London and now designs eye-
wear and products for  Italian 
and international brands. His 
Firma range of furniture pairs 
Bolon material with  twisted 
steel to create elegantly 
 minimal forms. “Firma is a 
series of instinctual designed 
objects whose shapes develop 
naturally, as in a signature. 
These proposals are drawn 
rather than designed.”

7 LIIA KHAEROVA has 
a previous career as a 

 wedding dress designer in 
Russia, but for her  Marangoni 
project she brings Bolon 
 material together with leather 
and digital printing to shape 
a bike bag with a very natural 
feel. “When you find yourself 
in a forest, your worries dis-
appear and your pulse slows 
down. The concept behind 
Bolon is balance, the connec-
tion of modern technology 
with nature.”

8 Japanese MAIKO 
YAMAZAKI’S playful piece 

Botanic Invasion cuts and 
slices existing Bolon materials 
to make a wearable decorative 
piece. “Fringes of green leaves 
are a visual metaphor for the 
irregular woven rag rugs made 
out of textile waste with which 
the company started. This 
work is a link between Bolon’s 
heritage and its infinite future 
possibilities.” 

9 Milano-born MARTINA 
ELLI used Bolon to express 

the rough characteristics of 
her Graphic Creeper shoes, a 
reinterpretation of the classic 
brothel creepers from the 
1950s from an industrial punk 
perspective. “The Bolon mate-
rial is here exalted to a purely 
industrial look, with the inten-
tion not to mask it as if it were 
a fabric commonly used in 
accessories. The use of studs 
accentuates the shoe’s trans-
gressive and urban nature.”

1

2

3

4
5

9

6

7 8
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PROJECTS WE LOVE 
MICROSOFT

WORDS SARA NORRMAN
PHOTO JASON STRONG

ACTIVE
SERVICE
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PROJECT 
 INFORMATION

COLLECTION NAME: 
Bolon Grahpic; Mache
AREA: 1,000m2

COMPANY: Microsoft
LINE OF BUSINESS: 
 International computer 
and software giant
LOCATION: Stockholm, 
Sweden
ARCHITECT: Murman 
Architects
FACT TO FLOOR YOU: The 
areas in the office created 
for meetings, conversa-
tions and collaborations 
have doubled after the 
refurb, with a downstairs 
space to relax with a coffee 
and a turn on the Xbox.

To synch with MICROSOFT’S 
          corporate strategy of working 
                   anywhere, Murman Architects 
    designed a whole city plan 
              for the Stockholm office, with 
squares, streets, a library and coffee houses 
                    for the staff to inhabit.
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Look of 2016
PROJECTS WE LOVE 
THE FUTURE

PHOTO SUPERSTUDIO

The future is an unwritten leaf. We search for the in-betweens, 
the gaps in time, the pearls of the everyday life, a sudden flower 
in bloom. Cut and torn paper in naïve shapes let new perspec-
tives shine through. Meetings between different materials  shake 

traditional thinking. A small branch and a powdery chalk,  
a fringe of a weave and a fallen feather, papery tapes and shiny 

treads, set the mind free. Contrasts and compliments.
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PROJECTS WE LOVE 
RECYCLE

WORDS SARA NORRMAN
PHOTO TOBIAS REGELL AND CHRISTIAN  GUSTAVSSON

With its new recycling 
 facility in Ulricehamn,  
Bolon makes sure discarded 
 flooring gets a whole new life.

In modern-day business, having a sustainable 
outlook is no longer a choice but a necessity. 
Customers increasingly look at a company’s 
environmental credibility and choose  products 
accordingly. “For Bolon, sustainability is part 
of our DNA,” says Malin Andén, Quality and 
Enviromental Manager. “That’s where it all 
started, when the founder Nils-Erik Eklund 
recycled scraps of materials and turned them 
into rag rugs. We’re still challenging ourselves, 
staying one step ahead of legislation – not 
 because we have to, but because we think it  
is so important. And we don’t stop there.  
We want to raise the bar for both  collaborators 
and competitors, so that everybody works 
 towards a more sustainable world.”

Maybe it’s the company’s location in the 
lush and scenic landscape of Västergötland, 
next to the Åsunden lake, that is rubbing off 
on Bolon’s green thinking; the company is 
keeping the manufacturing in Sweden as this 
makes sense both in terms of shorter trans-
ports and logistics, but also allows full control 
of the production process; the PVC flooring is 
phthalate free; and the factory, warehouse and 
offices are cooled by geothermal means, using 
locally drawn groundwater rather than refrig-
erants that damage the ozone layer. 

“We care deeply about sustainability in all 
levels of the company – in the environment we 
live and work in, in the manufacturing process, 
from a management perspective and also how 

PU
LP

AND
 GRIND

our staff feels about it,” says Malin Andén.  
“It’s like a chain where every link plays an 
equally important role.”

The new collection Flow is Bolon’s first 
 recycled flooring, and is a product of the 
 company’s latest initiative, the recycling plant 
located in the Ulricehamn factory.  Bolon 
has invested SEK 90 million in the process 
that grinds and modifies old bits of  flooring 
into granules that can then be bound and 
 reshaped into a new material, starting the 
 cycle over. The plant will also have an  impact 
that stretches outside the company itself. “We 
have plans in the pipeline to accept waste 
 products from other manufacturers, but that is 
a very step-by-step procedure,” says  Torbjörn 
 Klaesson, Chief Supply Chain and  Technical 
Officer. “We will be ready to accept cut-offs 
and leftover flooring from our European distri-
butors as well, so our vision is that in future 
we’ll be able to reclaim our floors and turn 
them into new ones.”

Getting rid of dangerous substances and 
 recycling materials demand both time and 
 financial commitment, but Bolon also prides 
 itself on smaller but equally important  actions 
that help the environment, whether that is 
 using clean energy or filtering out particles in 
the factory air. Malin Andén concludes: “The 
well-being of our colleagues, being an ethical 
company and practicing what we preach is what 
matters to us – both now and in days to come.” v
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“Being an 
ethical company 
and practising 

what we preach 
is what matters 

to us.”
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The world population is over 7 billion. Thinking about that number is 
like thinking about the shape of planet Earth, the size of the sun or how 
everything once started, at least for a non-physicist like me, but it must mean 
that there are over 7 thousand million brains around. All those unique brains 
have the ability to change the world, in every possible way, good or bad. That 
is an intriguing, almost overwhelming thought. In this third issue of Projects 
We Love, we have met and talked to a selected few in the global population, 
a number of interesting people who have influenced and changed the world 
through their chosen fields. I mean, what would fashion be without  Rosita 
Missoni, the environmental movement without Boyan Slat, architecture 
 without Jean Nouvel and interior design without Ilse Crawford?

Age also has a number that affects us all. Every year we add a “1” to our-
selves. All we know is that our lives has a limit; we will all reach the end. I’m 
not the same person as I was when I was 20, 30 or even 35. I have  experienced 
the joy in letting myself change, to be open to new impressions through the 
years. My curiosity keeps me going. In the past year I have taken up an old 
 interest of mine, allowing it into my heart, finally giving it a proper place.  
The past decade has been about representing Bolon in front of the  camera, 
now I prefer to be behind it. I love to be creative with images. The  camera is 
my medium and it follows me wherever I go. It captures moments and  creates 
memories. I don’t think my photography will change the world,  
but the  creative process develops me, and what that will lead to, no one  
can  foresee. That’s part of the beauty.

You won’t find my images in Projects We Love yet, but I hope you find  
lots of other things of interest. Happy reading!

A N N I C A  E K LU N D,  C E O  B O L O N

Everyone    
   & I

PROJECT 
 INFORMATION

COLLECTION NAME: 
 Bolon Botanic;  
Cilia, Tilia
AREA: 250m2

COMPANY: Spies
LINE OF WORK:  
Travel agents
LOCATION: Ørestad, 
Copenhagen
INTERIOR ARCHITECT: 
Mette Gravergaard, 
 Danielsen Space 
 Planning
FACT TO FLOOR YOU: 
Spies is part of the 
Thomas Cook group, 
with roots back to 1841 
when the English Baptist 
preacher and group travel 
leader started taking 
Sunday school children 
on outings. In 2010, the 
group sent 22.7 million 
people on holiday.
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PROJECTS WE LOVE 
SPIES

WORDS SARA NORRMAN
PHOTO MAJA KAREN HANSEN/LERKENFELDT PHOTOGRAPHY

A NEW 
JOURNEY

With its sunny feel and 
           family-friendly vibe, 
    SPIES travel agents 
wanted an environment 
          that got its 
  customers in the mood   
           for a holiday 
    and kept the call-centre   
          staff on top form.
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