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	Bolon AB – individual profile

At first glance, Marie and Annica Eklund are in many ways as different as night and day. These differences are a strength and have enabled them to discover their natural professions. But the sisters also have many similarities – apart from the fact that together they own Bolon AB. They both enjoy travelling, good food, challenges and nature, but above all both Annica and Marie have a passionate relationship with style, colour, form and aesthetics. 

Annica Eklund, CEO (born 1969)

It was far from obvious that Annica would work with floors and carpets. For Annica, who had wholeheartedly embarked on an international team show jumping career, vinyl flooring felt somewhat remote. Alongside her interest in horses grew another strong interest in fashion and design. So when she started working at the family business, it was simply an extra job on the side at first. It did not take long before she, together with her sister, realised the opportunity to develop and drive the company in a new direction - one inspired by fashion and design. Carpets suddenly became far more interesting.

In 2006 Annica took over as CEO. By then she had managed to acquire a wealth of experience from every aspect of the company, from production to the office, and in a short time she was able to develop into a confident and enterprising business leader. 

“When the family began talking about me and Marie one day taking over the business, it seemed only natural that I would become the CEO. It suits my personality and with Marie's interest and talent for colour and design, her role as head of design was just as obvious.” 

Annica appreciates good quality, attractive design and innovative solutions. She has decorated her own home with great enthusiasm, where she mixes and matches completely according to her own whims and fancies. 

“I am not someone who goes and “buys” a tailored style, whether it’s furnishings or clothing. My style reflects my personality and defines who I am. Some certainly think that I am a bit crazy when I go my own way and rely fully on my intuition. But, I see it as a strength that makes me an interesting person and a good business leader.”

Annica describes the family business as a creative workplace filled with ambition and kindred spirit. 

“There must be differences of opinion in order not to stifle creativity. I am also careful that the personnel receive clear and transparent information. This creates openness in every direction. My hope is that employees feel involved and engaged in the business.”

Marie Eklund, head of design and marketing (born 1966) 
Marie has always held an interest in aesthetics and the desire to create. She took one step closer to her dream of becoming a designer when she was accepted to study design in Italy. This education shaped Marie and laid the foundations for her personal style, but it also marked the beginning of many years of life abroad. Italy, France and Germany are a few of the places that Marie has lived in over the years. Every experience, journey and encounter with new cultures and peoples throughout the world have developed Marie both as a person and as a professional. 


“My studies in Italy shaped me and formed the basis for my own personal style. It was a creative school where I could use my ideas and learn to develop them into final products. My encounters with new cultures and all the friends I have made all over the world have had a tremendous impact on my personal development and have given me an incredible amount of inspiration in my work as a designer.”

Apart from being the head of design, Marie is also responsible for the company's marketing. She and Annica established the position in 2006. A goal-oriented step to clearly begin to profile Bolon and infuse the brand with new and modern values - clearly influenced by fashion and design. 

“To us it feels good that one of the owners has the marketing role since this is often the outward face of the business. What Bolon stands for is in the soul of Annica and I and it is important that we reach out all the way with our message.”

Bolon’s image and feeling must never be lost. This is important for the Eklund sisters, which is why they are involved throughout the entire sequence of events. Marie follows the selection of raw materials, through design ideas and design to market concept development and the choice of partners. She has daily contact with customers, suppliers, partners, colleagues, designers, architects and the media.

“This job suits me perfectly. While I can express my creativity, I also have the opportunity to meet many interesting people who can inspire me in my work. Social networking, to forge and maintain contacts, is an important part of my daily life. 

Like Annica, Marie has competed at show jumping and she retains an interest in horses, but today merely as a hobby. In the great outdoors, on horseback or on forest walks, often with her sister, she finds the inspiration and strength that enables her to focus 100 % on work. Because complete focus is needed. The Eklund sisters are hard working and dedicated to leading the company towards new successes.
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