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Flooring Redux: The Bolon Story
The Swedish design company, Bolon, is driven by an indomitable will to change the view of the conventional, in whichever form it may now appear – whether it is a square view of flooring, or an antiquated attitude toward entrepreneurship. This willpower has repositioned the enterprise from simple rag rugs to designer flooring that is praised by the world's leading fashion designers, interior designers and architects. Sisters Annica and Marie Eklund stand at the helm with a clear vision never to stagnate but rather to gaze calmly towards the stars, no matter if  it is a question of design or of environmental issues. 
Bolon's history starts in Stockholm, in 1949. Nils-Erik, grandfather to the Eklund sisters, had a genial idea and started to manufacture woven rag rugs from textile waste from the neighbouring factory. Eventually, the textiles were abandoned and replaced by plastic. The enterprise was later taken over by Annica and Marie's parents during the '60s. They developed the plastic mat further, including awning-mats for caravans, and they set the enterprise on a safe path forwards. This is where the history of Bolon could have stopped, with a well-managed, minor textile company in a district with many entrepreneurs. However, Nils-Eriks's grandchildren saw opportunities that no one else saw. 

Only dead fish swim with the current 
Marie and Annica's story resembles that of many other successful family companies - regardless of whether they are run by the second, third or fourth generation - the feeling for business comes, so they say, with the mother's milk. However, few in the business world have the courage to change course 180 degrees and trust their inner vision - a burning call - while those around them sit on the fence and demonstrate a lack of appreciation, but that is how it happened. Marie and Annica took over the enterprise in 2003, as Design and Marketing Manager and Managing Director, respectively, and started the journey towards a different Bolon - a design-driven Bolon, with influences from the fashion world. The phrase "Floored by Fashion" was born. The business strategy quite clearly went against the current, to say the least. Marie and Annica focused directly on the international market, for the simple reason that it was more lucrative. They kept the factory on the home turf, to secure flexibility, knowledge and quality, as well as  to keep the possibility of going downstairs to the factory to test an idea. "In Ulricehamn, we have flexibility, quality and knowledge. It is not possible to have such immediacy if the factory is in another country. We have a unique production environment here, with machinery that we have adapted and developed ourselves, for our own specific needs," say Annica and Marie. 

From NYC to New Delhi

Today, Bolon's turnover is €16 million. It has over 50 employees, and it is represented worldwide. Prominent among the customers are global mega brands, international designers and architects. Then, of course, there is the fashion king, Giorgio Armani, who was so delighted with Bolon’s products that he not only furnished his shops but also his home and yacht with woven vinyl floorings from Ulricehamn. Bolon has also attracted attention for its exciting collaborations - with Tom Dixon, Giulio Cappellini and Jaime Hayon, among others. Now new challenges are waiting, not least in the environmental area, where Bolon leaps once more into the breach for the flooring industry, with a revolutionary initiative - Bolon® Green. What is more, the company recently received two prestigious orders within a short time: flooring for Citroën's car showrooms and flooring for Manpower's offices worldwide. New establishments are currently underway in India, and then it is South America's turn. The goals are set high and self-confidence is soaring. In five years, we have managed to double the turnover, and now the aim is even higher- by 2014, the turnover will have doubled again. "The focus is on doing business. Hard and single-minded work will produce deals - not least for the employees' security. It is important to have new goals and challenges, and not to be pleased with being good enough," conclude Marie and Annica, with a laugh. 
"The choice of flooring is fundamental: it is the base for everything in a room, so choosing the right flooring is always the starting point."

Tom Dixon

"It is not the large that eat the small, but rather the fast that eat the slow."

Annica and Marie Eklund

"The first time I saw Bolon was in the office of one of my partners in the textile industry. I did not even manage get my coat off before I was captivated by the material's special shine and character. So, I went down on all fours with my outdoor clothes on and stroked the surface."
Swedish haute-couture designer Lars Wallin

BOLON AB

The Swedish flooring company Bolon was founded in 1949. The family firm is owned and run by sisters Annica and Marie Eklund, the third generation of Eklunds to own the company. From its origins as a traditional manufacturer of woven flooring, the company has developed into an internationally successful design company with a focus on superior quality innovative flooring. Bolon was the first company in the world to produce woven vinyl floor coverings and has always designed all of its floors itself. The highly unique way in which the flooring is produced together with its range of design options have created tremendous international interest in the product. It looks like a textile floor covering yet has all the practical advantages of vinyl flooring, particularly when it comes to long-life and maintenance. 

The products are sold in more than 30 countries today and Bolon’s customers include well-known companies such as Chanel, Armani, Dolce & Gabbana, Lacoste, Sheraton and high-profile architects and designers such as Tom Dixon, Jean Nouvel and Renzo Piano. All Bolon floors are produced for public environments with a focus on hotels, shops and offices. They meet all the stringent standards for fire safety, wear and durability, sound insulation, etc. 

Bolon has been implementing a progressive and inclusive environmental improvement programme in all areas of its operations for many years. Bolon works continuously to update its products to meet the stringent environmental requirements of the market. Bolon has been certified to the ISO 14001 Environmental Management Systems since 1999. Learn more about Bolon® Green at www.bolon.com
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