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Bolon Studio™ – discover flooring's possibilities

Bolon, the Swedish design company, wants even more people to discover the possibilities of their innovative, woven vinyl flooring. The vision of Bolon Studio™ is an environment of full, creative freedom, where flooring plays the leading role. The new concept includes tiles, costumised area rugs with trim and patterned carpets. There is also an opportunity to integrate logos and texts into the flooring through laser cutting. Bolon Studio™ is a new product for 2010. 
"We are now inviting architects in for creative cooperation. Generally speaking, we offer unlimited opportunities for creating unique environments using our flooring. It is time that flooring received credit for its part as a design element," says Marie Eklund, Design and Marketing Manager at Bolon. 

Bolon Studio™ is yet another step in Bolon's efforts to provide as much help as possible to those involved in design and decision-making processes. "We want to give architects and designers the best possible tools for turning their ideas into reality, and now they can, by creating their 'own' Bolon flooring - literally. Bolon's core values are attitude, movement and knowledge. This means we must always be at the cutting edge, with the most exciting solutions. Bolon Studio™ is an excellent example of this," concludes Annica Eklund, Managing Director for Bolon.

As an example of the options presented by Bolon Studio™, tiles can be cut out in a desired shape, which can create unbelievable, unexpected effects, depending on the choice of colours and shapes. Another option is pattern cut flooring, where a freely chosen pattern - a text, a word or a symbol/logotype is cut out as part of a floor design and in this way builds a message.

Exciting carpets are a further option - a costumised area rug with trim can be produced simply by adding an edge band in leather or fabric in matching colours. 

Carpets, too, can be made with a freely chosen pattern cut out, which can give a very interesting and playful result. This can be laid with advantage over Bolon flooring, to create exciting effects. 
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The Swedish flooring company Bolon was founded in 1949. The family firm is owned and run by sisters Annica and Marie Eklund, the third generation of Eklunds to own the company. From its origins as a traditional manufacturer of woven flooring, the company has developed into an internationally successful design company with a focus on superior quality innovative flooring. Bolon was the first company in the world to produce woven vinyl floor coverings and has always designed all of its floors itself. The highly unique way in which the flooring is produced together with its range of design options have created tremendous international interest in the product. It looks like a textile floor covering yet has all the practical advantages of vinyl flooring, particularly when it comes to long-life and maintenance. 

The products are sold in more than 30 countries today and Bolon’s customers include well-known companies such as Chanel, Armani, Dolce & Gabbana, Lacoste, Sheraton and high-profile architects and designers such as Tom Dixon, Jean Nouvel and Renzo Piano. All Bolon floors are produced for public environments with a focus on hotels, shops and offices. They meet all the stringent standards for fire safety, wear and durability, sound insulation, etc. 

Bolon has been implementing a progressive and inclusive environmental improvement programme in all areas of its operations for many years. Bolon works continuously to update its products to meet the stringent environmental requirements of the market. Bolon has been certified to the ISO 14001 Environmental Management Systems since 1999. Learn more about Bolon® Green at www.bolon.com
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